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INTRODUCTION RESULTS RESULTS CONCLUSIONS

- Learning about climate change has been shown to cause anxiety, depression, 103 young adults ISP onded overall. We had 50 Positive Post After [Negative Post  |P value Both positive and negative posts promoted motivation to be an
PTSD, phobias in children (Burke) responses on the positive posts form, and 53 on the After advocate, but positive posts enhanced mood while negative posts
- Adolescent environmentalists/advocates report greater self-confidence, citizenly ne gative pOStS form. Mood 5.12 (1.09) 4,32 (1.13) 00* decreased mood.
behavior, and engage 1n more .dlalogue (.Allen) | | Wellbeing 51.32 (9.88) 48.88 (8.00) 17
- Adolescents ages 8-19 hold misconceptions about climate change, possibly due Climate change organizations should positively frame Instagram
o poor education (Lee) Age: Motivation 8.08 (1.89) 7.90 (2.08) 65 . . .
P posts 1n order to produce the next generations of advocates while also
- Younger people may be more likely to take action with regards to climate change o . :
(Lee) Positive Posts: Negative Posts: Example Quotes from Participants enhancing adolescent mood.
o 14- 0
- Social media may motivate people to take action about climate change (Senbel) 14: 4% (2) 14:5.8% (3 ) Climate change organizations should reach all demographics
] izati - 210 ] ior (Ci 15- 140 15:19.2 (10 “ : i . . . . ’
Advocacy organizations use social media to influence behavior (Ciszek) 15: 14% (7 ) | ( ) | felt proud of the people who came up with this idea. The inclu dlng those from different age an d pohtlcal backgroun ds.
The purpose of this study was to understand whether viewing 16: 52% (26) 16:55.8% (29) picture makes me feel hopeful.”
posmvely—ffamed apd negatively-framed Instagram posts has an effect on 17: 22% (11) 17:9.6% (5) If th do th " ’ 100% is 8 lot of In this study, the participants looked closely at each of the posts,
adolescents” wellbeing, mood, and advocacy. 18: 6% (3) 18: 5.8% (3) pe rt Ceel}vl tgein 0 that why can't everyone. olsaloto pointing out things that they noticed. Climate change influencers
10- 1 QO ' should similarly encourage their viewers to really look at the posts.
19: 2% (1) 19:1.9% (1)
20: 1.9% (1) crmermsaas maewrsensou me way we ascussed svans oI @d@ mMe feel happy and hopeful. Like maybe more places can
Gender: do this. The picture in the post looks nice.”
METHODS Negative Posts: Positive Posts: “It makes me feel good that they’re using renewable energy, ACKNOWLEDGEMENTS
. 3R0 which is better for the environment. The post could give more
tting: Onli istributed usi her’s Inst hat stori Male: 40.4% Male: 38% . "y
Sting nln sy sited vin st st and St s A Female: 60% informtion. Thank You, Thank Yo, Thank You.
' ' cmaic. . /70 y 0
e C(Condition 1: Participants viewed 3 negatively framed climate change posts : 0 . . _ . . Th; - 1 h ble with le helo f 11 of
e Condition 2: Participants viewed 3 negatively framed climate change posts Other 1.9% Nonbinary 2% Norway is cool for doing that. Rainforests are important so 1ts. bro) etct would nl(l)t lat\t/‘e beenTlilossllib © tht out ample lf P rr(‘);n.a to q Oug
Participants: that’s cool. Why can’t the us do more stuff like this” par ICIPa?l S;‘C“’SS atlpb 51 dorms' afit yOu 10 everyone Who pdrticipated an
All participants had to be between the ages of 13 and 24 .. .. gave us the data we needed.
| Political Affiliation: Summary of Findings Thank you to Dr: Moreno, the founder of the SMAHRT program, for giving
Measures: me the opportunity to do this research
All non-demographic measures were completed before and after viewing posts - o 11 . . . . : , ,
SHap P &P Negative .POStS; Positive PP“?)' - Mood and motivation were 51gn1ﬁcantly hlgher after As always, SMAHRT made all of this possible, and I am so thankful that I had
1. Mood: Participants rated their mood twice on a scale of 1-7 Democrat: 82.7% (43) Democrat: 76% (38) viewing positive climate change posts the opportunity to work alongside so many esteemed researchers and the other
2. Ad . Participants rated their motivation to be a climate ch dvocat lcan: 0 ' - 80 . Y - ' .
Scareo(c)?cl)_flo :ar icipants rated their motivation to be a climate change advocate on a Repubhcan. 0.0% (()) Repubhcan. Sz (4) - Mood was Signi fi cantly lower but motivation hlgher after people 1n the program
“How motivated are you to advocate against climate change? Examples of Independent: 1.7% (4) Indep endent: 4% (4> ViGWiIlg negative pOStS
advocating qgamst clzmate ch'ange cguld be: att?ndmg marches or”events, raising Other: 9.5% (5) Other: 8% (4) - Mood was signi i cantly hlgher after Viewing positive
money, posting on social media, leading or starting programs, etc. .
3. Wellbeing: Participants completed a modified version of the Warwick-Edinburgh pOStS than negatlve pOStS
Mental Wellbeing Scale (WEMWBS). - There were no changes in wellbeing before and after
4. Demographics: age, gender, and political affiliation Mean Mood Mean Mood |Pvalue .. " " ¢
—— viewing positive Oor negative postis
Conditions 1 & 2 S . _ Betore (SD) After (SD) Limitations CONTACT
Participants in condition 1 saw PLEDGED 3_:4;; NO% Positive Posts
3hp051twelyt ﬁz“metd Cl)lmit.f Jgoﬁlgfmhl Mood 4.88 (1.13) 5.16 (1.11) Nk - While the survey was open to anyone, mainly democrats 0";’9" g_a? ; m:?_la“ A. Moreno, MD, MSEd,
change posts (see top) while AN . . : . oetsao@@iciouqg.com
those in condition 2 saw 3 FOR PALM ‘\\ | Wellbeing 49.96 (8.59) 51.32 (9.88) .14 responded making 1t difficult to see differences by political moreno@wisc.edu
negatvely fumed posts (e oo Motivati 7.38 (2.11) 8.08 (1.89)  |.00* backgrounds. http://smahrtresearch.c 4 A
1 4 otrvation . . . . . . . .
'fﬁ;:;g;;rfﬁg S‘;gsft;uvggrsgiﬁle 021' imiLLIon. - To get a more accurate grasp of effects, a larger sample size - nf
#climtechange and the S Negative Posts would be necessary @ SMAHRTe
ﬁgigezté;fle;(l)lsr?i;[:tlzgiien fsages. EgZ“'SAm.am Mood 4.66 (1.12) 4.32 (1.13) 001 - Although this project mimicked Instagram, it i1s hard to am SO MEDA & ADOLESCENT HEALTH ESEARCH Tt
. YOS, . ot Ini‘:c;;iitagzn . : .. . . . S MAHRTe i o
isted 3 things they noticed. [ Wellbeing ~ |50.05 (7.54)  |48.88 (8.00) |.062 K’;ﬂy imitate what 1; : like o Olllhnlg;hmugllldthe PLatfogn J 2
. - N - Many participants tell around the 16 year old mark, and a
After this, participants Motivation 7.39 (2.56 7.90 (2.08 001* . . - '
completed mood, wellbeing, (2:56) (2.03) larger age range would be important for future studies. Hittps://business.facebook.
and advocacy motivation g?\ﬂnZHRT /
eam

ratings again.



