vaHealth

Loneliness and Social Media Preference Among Adolescents werican Family
Ethan H Yu', Bradley Kerr MS2, Megan Moreno MD, MPH MSED?2, Claudia Vilela Children’s Hospital

BA2
Madison West High School’, CW) Department of Pediatrics
School of Medicine and Public Health, Department of Pediatrics, University of POk R,
Wisconsin - Madison?

RESULT CONCLUSION

Survey Participants: total N=142; analyzed N=126 . R . « No significant association between the average social media use
! Correlation Between Social Media variable and loneliness scores
[What is your age in years? [Frequency [Percent H + No significant difference between individual social media platform
13 24 19.1 Use FrequenCy and Loneliness Scores use a?-ld loneliness scores °
m 16 12.7 - Significant association between POSI scores and loneliness scores
" r -.00133 @
Loneliness affects 61% of young adults in the US. 15 7 am ‘ o
Social media has made a dramatic rise among adolescents in recent years, with p_-9882[, " Limitations ‘ ) B
surveys estimating over 90% of teenagers use social media. 16 48 38.1 = N « The study sample consisted of many Asian teens and participants
Studies have been conducted on the connection between \onelmess_and social m m = S were from the same urban area. Generalization is unclear.
media use, but none have been conducted during a period of social isolation such o
as the COVID-19 pandemic. [Which option best describes your gender identity? 4 < Impllications
& o " . . .
I"‘ezl”a"a"z:“ of this "efj’:,":l'l‘nse'““y was to understand '{°"" usage of s°°'“' — = — < B + Preference of social media may be a more relevant predictor among
i with i in during the COVID-19 pandemlc . = ° adolescents compared to social media usage, and warrants further
Female 64 50.8 S g 5 g o, study.
[Non-binary 5 4.0 2 c ¢ ° « Further studies should be conducted on teens in terms of social
[rgender > 08 o ° ° medifa use and Ionelines_s_as the to;_)ic is constantly changing. _
— - — 2 c « Our findings are for participants during the COVID-19 pandemic. A
METHO e e 88 o follow-up survey after the pandemic may provide insightful
Selting Are you of Hispanic or Latino origin or v information on the influence of the pandemic.
Jdescent? @
A'survey on Google Forms was used to collect data. The survey was sent out over
multiple social media platforms. es 5 2.0
Particioants [No 121 26.0 AVERAGE SOCIAL MEDIA USE
Teenagers aged 13-17 that use social media. Please choose one to identify with: ACKNOWLEDGEMEN
[White/Caucasian 50 40 c .
Measures orrelation Between POSI Scores o
Usage for 5 social media platforms (Facebook, Instagram, Snapchat, Tik Tok, Discord) rsian > - dL li S 1. The UW Summer Research Scholars Program, for providing me
[Multi-Racial 13 10.4 an oneliness scores with resources and this generous opportunity.
ST Black/African-American > 16 2. Qiangian Zhao, for help with data analysis.
- [American Indian/Native Alaskan 2 1.6 ; 082 B! 3. Menggang Yu, for many helpful discussions.
. Differences in Loneliness Scores Between ]
“The Preference for Online ) R N N 3 ° c «
Social Interaction (POSI) Users With Different Social Media Use Levels @ o
validated scale contains 3 iciants e e e z
domains to measure preference: < 8 CONTAC
frequency of usage, propensity I_ 1 2 3 4 5 F Pvae | =
compared to in-person g [Facebook | 41.9(12.3) | 41.1(12.8) | 49.9(13.5) 54.0(15.6) N=0 154 0.208 = Ethan H Yu Megan A. Moreno, MD, MSEd, MPH
interaction, superiority compare: ¢ Social Media Usage. 7] & ;. B
to In-person Interact ‘gn Social Ms.e;s“lsa Usage b Pl ehyu@wisc.edu moreno@wisc.edu
[ 413(13.1) | 439(121) | 377(13.0) | 426(105) | 453(14.6) 1.08 0.368 a o T
I =] http://smahrtresearch.com/
o 44.0(13.0) | 403(96) | 40.0(10.8) | 44.3(133) [ 410(129) | o0.62 0.649 o S M A H RT
o o @SMAHRTea
Rala Analysis Type to enter a capti i % m
3 ;o .. X . X ¥ . . .4 o \ S
Pearson correlation test was used between POST and R.UGLA Loneliness scores. Tik Tok 428122) | 4430130) | 36.9(134) | 414024) | a4s(123) | 090 0467 5 o @SMAHRTea
ANOVA was used to compare the loneliness scores among participants with different — - m EFE
levels of social media use frequencies for each platform. A summary social media iscol 43.4(12.4) | 389(124) | 475(116) | 403(13.4) | 40.7(1255) 117 0327 0 : .
usage score was created for each participant by averaging their frequencies from the 5 POSI SUMMARY SCORE gxf:éﬁ_]“_:’:;js'facem"k'mm/ Gt

platforms. Pearson correlation test was used between these scores and R-UCLA
Loneliness scores.



