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. Percentages of Posts By Coding Category Age Groups of Individuals in Post
Introduction 10% ——
. o : . Adults
e Vaping was initially seen as a replacement for conventional * AYA = Adolescents & Young 30%
cigarettes, though it is now known to still be damaging to health, @ AYAs + Adults
from its ability to cause permanent lung damage to its highly Adults (10-25 years old) 20%
addictive nature Sample Size: 100 posts 10% 77% of the vaping-
e Previous research has uncovered the fact that adolescents and : related posts had AYAs
| T AYA post using a vape and 0% - L while 20% had adults
young adults (AYAs) are being exposed to various kinds of mentioning vaping’s benefits and 3% had both AYAS
vaping content on social media including comedic content, e Aseodiiiins o v i and adults.
marketing, and Warnings to vape benefits drawbacks
The most common coding category was posts :
e Studies have concluded that AYAs find vaping more appealing mentioning vaping’s drawbacks. Age Group a ndA('j\J lltJ mie;vff Likes
than conventional cigarettes 100000 AYAs and adults

were similar in the
median nhumber of
likes their vaping-
related posts
gained.
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e Topics within posts about vaping on TikTok have not been explored

The purpose of this study was to analyze TikTok

This isnt just a vape, it helps the environment 2. Don't forget to post the vape video today! 5 OO/
#vaporesso #econano #ecogogreen 0 0

posts about vaping and compare these posts based 40% Median number of likes

on the creator’s age. 30%

20%
Age Group and Number of Comments Vaping-related

10% Adults [ AYAs

posts made by
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double the median
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Explicitly tells Mentions Mentions Vapes in video
audience not to vaping's vaping's
Follow vape benefits drawbacks >00 amount of

D o . W d .t d t t I o _F N _ I t d TOkT k THROW AWAY YOUR VAPE X # #quitvaping #lungcancer #vapeukraine #dangersofvaping . . o y — Comments aS

=oign: TIE condicied 9 Content analysis of vapingrrelated TRIS Adult post telling others not to vape AYAs were more likely to vape and mention vaping's those by AYAs
posts. POSTLETING O , P benefits in vaping-related posts than adults were. | Y '

and mentioning vaping’'s drawbacks Median number of comments

Subijects: Our subjects were the first 100 TikTok posts under the
search query “vape” that contained vaping content, were in English, Main Points:
and were created by a creator who showed themself. Conclusions e AYAs are more prevalentin vaping-related TikTok posts than adults
Measures: o This may be due to the targeting of AYAs by vape companies in their product design and advertisement, leading to

higher AYA use of vapes and more vaping-related TikTok posts with AYAs than posts with adults
e AYAs mentioned benefits of vaping more often than adults, while adults mentioned drawbacks of vaping more often than AYAs

Number of likes The like count of a post o This may indicate that AYAs tend to favor vaping more than adults do in vaping-related TikTok posts

Number of comments The comment count of a post L. . , .
Limitations: Some of the sampled posts had elements which were not accounted for by our variables. For example, some creators stated in posts that they were

Creators were categorized into AYA

Age of creator (adolescent & young adult) or adult

quitting vaping, but their posts could be classified as neither “Tells audience not to vape” nor “Mentions vaping’'s drawbacks” as the post did not explicitly do either.

Mentions vaping's benefits | Creator states benefits of vaping in post Future Directions: Further studies analyzing the demographics of vaping-related TikTok posts while noting the types of posts (e.g. joke posts, quitting posts, skits,

informative posts) would help in learning more about what type of vaping posts are most common and get the most engagement.

Mentions vaping's drawbacks | Creator states drawbacks of vaping in post

Tells audience to not vape Creator explicitly tells audience to not vape Implications: Considering that AYAs tended to vape more often and mention vaping’s benefits more than adults in vaping-related TikTok posts, the importance of informing

AYAs on the serious health risks of vaping has been highlighted. This could look like public education efforts or increased regulation around youth vaping.
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